Future of Journalism
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| am happy to join this august gathering on the occasion of the release

of Golden Jubilee Souvenir of ‘Jan Morcha and address the conference on

the subject which is most relevant today in its true spirit and form i.e.,

‘Future of Journalism’. Journalism today is passing through a phase which

can lead it to great heights or mar the spirit of the mission. | would not like
to cal it profession.

Jan Morcha set up in 1958, to the envy of many, occupies a unique
and unparalleled position as the only newspaper successfully run by its
employees for the last fifty years. That Jan Morcha is constantly marching
ahead on its journey overcoming all the obstacles on the path of positive
journalism of truth, fearless reporting and secular principles stands
testimony to the power of the people.

India is a vast country with different shades of language, religion &

culture etc. and a shining example of unity in diversity.

* Address by Mr. Justice G.N. Ray, Chairman, Press Council of India at the
conference on ‘Future of Journalism on 19 January, 2008 at ‘Jan Morcha,
Faizabad.



So is reflected in the press and media. It is atruism that media is the mirror
of society and reflects the contemporary needs, mores and aspirations. But
equally it is also a trend-setter and has its own impact on al the above. Press
in India is fast growing ahead of its counterparts in several western and
developed countries. Here comes the responsibility on the shoulders of
journalists to ensure that while marching on the road to growth it preserves
its values and heritage that have given our country a unique place in the
world.

The power of the media has been recognized since time immemorial.
Thomas Carlyle described the Press as the ‘ Fourth Estate’ ranking it with the
State, the church and the Parliament. Today it is acknowledged as the fourth
pillar of democratic society alongwith the executive, legislature and the
judiciary. But the undisputed fact is that press today is more powerful than
the other three organs of the state with its enormous power to make or
destroy any individual or institution.

Media is a powerful weapon to change the society but journalism

today isin danger. Market forces would like to change the role of the
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journalist from that of guide and soul of the society to that of one serving the
interests of the market.

In the wake of technology revolution it is becoming difficult to cope
up with the speed but the most spectacular achievements are there in the
field of information technol ogy.

With the advent of twenty four hour satellite news channels, internet
and blogs etc. the task before today’s media person is more demanding.
Apart from the task of resisting media imperiaisn and thereby the
colonialism in ideas and ideologies, thoughts and culture, particularly of
developing world, journalists today are expected to guard against the attempt
of the media monopolists, to shift the focus on marketism. Journalists who
have the power to mould public opinion and motivate the society should be
pioneers of change and devel opment.

Statistical Growth:

The number of newspapers and their circulation has declined the
world over except in India and China. The world is becoming growing
digital but technology has helped newspapers as much as the electronic
media. Journalists are grasping the opportunities offered by online

publishing to write more freely.
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According to World Association of Newspapers (WAN) press release,
an online poll covering six western countries including Australia has found
that “online news and information will supplant television network news as
the leading news source over the next five years, but newspapers will remain
a vital source on their own, and can become dominant if they successfully
integrate online delivery as a part of what they offer the public.

As per WAN's ‘World Press Trends released in June 2007 at the 60"
World Newspaper Congress, the total circulation(515+million) of paid for
dailies the world over in the year 2006 rose by 2.30 per cent over the
previous year. Further 70 of the world's 100 best selling dailies are
published in Asiaand 60 of then in China, Japan and India. The world’s two
top countries in dailly newspaper circulation are China (98.70 million)
followed by India (88.90 million).

In the world of advertising also in developing Asia Chinese dailies top
with 16 per cent and 58 per cent increases in ad revenues in 2006 and over
five yearsfollowed by Indiawith 23.18 per cent and 85 per cent.

In the national scenario, the growth of Indian press is quite evident.

According to National Readership survey 2006 there are an estimated 204
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readers of daily newspapers and a jump from 216 million to 222 millions
readers of al kind of publicationsin India.

Encouraging istherisein ‘rural’ readers who constitute 50 per cent of
al daly newspaper readers in striking contrast to the composition of
newspaper readership in Indiatwenty years ago.

Another feature highlighted by NRS is that all the top ten most read
dailies in India were Indian language newspapers with their estimated
readership ranging from 8.41 million to 21.17 million.

The 2007 annua report by Price Waterhous coopers (PWC) on the
Indian Entertainment and Media Industry (E &M) titled ‘A Growth Story
Unfolds' projects that the print media will grow at a 13 per cent compound
annua growth each from 85 hillion to 232 billion in 2011 at a compound
growth rate of 18 per cent.

The figures reflect the achievements of the Indian press especialy
during the last two decades.

As the new media shapes the newspapers and journalism in India, the
journalists need to introspect and choose how they want to contribute to
national and human development. It is true that with technological advance

and break-neck competition among newspapers, the operation of a modern
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newspaper with different functions each one requiring skillful planning and
execution by knowledgeable and experienced people is not an easy job. The
importance of their contribution for the success of the paper must be duly
recognized. Care has aso to be taken to see that the proprietor’s interest in
the economic success of his venture does not unduly suffer due to the way
the paper is conducted editorially. However, commercial interests cannot be
allowed to override the editorial considerations. The editorial freedom must
come first. As the Second Press Commission has observed, the journalistic
freedom is the heart of the freedom of the press and the exercise of this
freedom depends largely on the editor. “The freedom and independence of
the editor isthe crux of the matter” said the Commission.

| would like to emphasize that steps are necessary for a secure future
of the media itself. Primarily these may be encouraging accountability of
the press through socia audit; plurality of functiona structure of a
newspaper; establishment of internal Ombudsman to lend an ear to the
readers; encouraging better flow of information and news between the urban
and rural areas; encouraging small and medium newspapers in this multi-
regional, multi-lingual country like ours and most of all the establishment of

amedia commission to examine the matter in a new perspective.
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| would like to remind you that having the enormous power of pen in
your hands, you can illuminate the future of not only your own country but
that of the whole of the world.

Remember if you want bright future, you have to sow the healthy
seeds today.

Future is not something you await! It is something you must create.
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